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Brands are Everywhere 





What is a brand? 

Much more than just your logo 

Emotion 

Gut Reaction 

Reputation 



“Your brand is what other people say 
about you when you’re not in the room.”  
Jeff Bezos, Amazon 



What is a brand? 

Apple creative, innovative, stylish 

Easyjet affordable, no frills 

Maple Rock friendly, creative, trustworthy 



What is a brand? 

First impressions play a key role 

Cool, intelligent, smart, reliable 

Refine these mental notes with each 
interaction 



What is a brand? 

Recognition 

Company X helps solve Issue Y 

Mental notes  



What is a brand? 

Don’t underestimate people 

Trust 



What is a brand? 

Important for all businesses 

“Your company may be small but 
your brand is big” 

Brand = Business 



To summarise… 

Actions Speak Louder than words 

What you do, not just what you say 
•  Promise 
•  Pledge 
•  Commitment 



To summarise… 

Navigate  help us choose from a 
bewildering array of choices 

Reassure reassure by communicating 
the quality of the service/product on 
offer 

Engage use specific text/imagery to 
help you connect on an emotional 
level 



What is Branding? 

Keep up-to-date 

Seize every opportunity 

Fantastic customer experience 



Customer Experience is key 



What do we mean by customer 
experience? 

Diagram extracted from Designing Brand Identity: An Essential Guide for the Whole Branding Team 
 



Social Media 



Facebook 

Average user = 200 friends 

5 users share one experience 

= 1000 potential views 

 

…after all, 92% of people trust 
recommendations from friends 



Social Media 

Cost Effective 

Start a conversation 

Fun/engaging/valuable content 

Add an image – 94% more views 

Call to action – drive traffic to website! 



Social Media 

Can be positive or negative 

Negative feedback is your 
opportunity to show great customer 
service 



Touchpoints 

Diagram extracted from Designing Brand Identity: An Essential Guide for the Whole Branding Team 
 



How do we build a great brand? 

Ensure coherence across all 
touchpoints! 

How is this achieved? 
•  Look and feel 
•  Unified voice 
•  Uniform quality 
•  Clarity and simplicity 
•  Be different/standing out 



Implement  
Great Design 



Six Tips towards successful design 

1.  Brand Identity 

2.  Online presence 

3.  Content 

4.  Imagery 

5.  Layout and Typography 

6.  Use an expert! 



1. Brand Identity 



Logo 

Keep it simple 

Make it relevant 

Ignore Trends 

Aim for distinction/Commit to memory 

Think small 



More than just a logo… 

Design 

Colour palettes 

Imagery 

Typography 

Sensory – how something feels 





2. Online Presence 



2. Online Presence 

24/7 shop window 

50 milliseconds for a user to form an 
opinion about your website 

First Impressions 

 

 

 

 



2. Online Presence 

Make information easy to find 

Intuitive navigation 

Don’t overload with choices 

Keep important info near the top 

However… 



People do scroll! 

https://blog.kissmetrics.com/eye-tracking-studies/ 



Other Things to consider… 

Introduce a blog 

Proven results 

 Case Studies 

 Testimonials 

 Reviews 

Consider video 



Search Engine Optimisation 

Good title tags 

Key words in content 

Location 

Don’t duplicate content 

Google Analytics 

 

 



3. Content 



3. Content 

Content is king 

Coherent tone of voice suited to your 
brand 

Less is more 

Keep it simple, easy to understand 

 







Infographics 

Easily digestible content  

Create a positive buzz! 





3. Content 

People scan 

Easy to digest chunks 

Importance of headlines 

Information discrimination 





4. Imagery 



4. Imagery 

A picture is worth a thousand words 

Our brains process images 60,000 
times faster than text 

40% of people prefer visual content 

Increases engagement 



Consider 
 professional 
photography 





Stock Image Libraries have evolved! 



Avoid clichés/over used imagery 





Think outside the box… 



4. Imagery 

Quality 

People will notice! 

Don’t steal from Google 



5. Layout & Typography 



5. Layout & Typography 

Purpose of document 
•  Where is it going? 
•  What is the aim?  

Clear call to action 

Don’t be afraid of scale 





Visual Hierarchy 





Typography 

Suitable, Consistent and Legible 

Stick to 2/3 fonts 



Typography 





K.I.S.S 

Keep It Simple, Stupid 
Less is more! 



6. Use an expert 





http://www.designdisruptors.com/

